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Abstract

The research objectives were to 1) analyze consumers’ quantity demand for ready-
to-drink milk in Thailand, 2) study factors affecting on consumers’ quantity demand for ready to
drink in Thailand and 3) study the elasticity of quantity demand for ready to drink of factors

affecting on quantity demand.

The secondary data were collected as time series data from the year of 1987 to 2014
accounted for 27 years gathering from the data base of the Office of Agricultural Economics Office,
Ministry of Agriculture and Co-operatives, Department of Internal Commerce, Ministry of
Commerce, Bank of Thailand. Data analysis was applied descriptive statistics which comprised of
arithmetic mean, standard deviation, linear forecasting, and growth rate while inferential statistics
composed of multiple linear regression analysis in the form of double natural logarithm, F-test,

T-test, and the coefficient of determination.

The research results revealed that 1) the consumer’s demand quantity of ready to
drink milk in Thailand trended annual increasing as well as the growth rate of consumer’s demand
quantity was 6.27 percent, 2) factors affected on consumer’s demand quantity of ready to drink
milk were comprised of retail price per unit of ready to drink milk, Gross Domestic Product per
capita (GDP per Capita), Numbers of Population, Advertising expenditure, and 3) elasticities of
consumer’s demand quantity of ready to drink milk responded to retail price per unit of ready
to drink milk, Gross Domestic Product per capita (GDP per Capita), Numbers of Population,
Advertising expenditure were -0.084, 1.015, 0.207 and 0.486 respectively.
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